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Greetings, 
 
Please accept this invitation to apply for a new NSC offering for 2008, Strategic Communications for Nonprofits—a 
three-part seminar with ongoing coaching through the creation of a communications plan, as well as the potential for 
implementation assistance.  
   
In the seminar, Mary Ann Dersch (bio attached) of 501creative will teach key elements of success in strategic 
communications and guide participants to create individualized plans for their agencies. Throughout the series, 
participants can expect to: 
  

Á Increase understanding of communications planning and how it can help meet your fundraising and program 
goals. 

Á Determine your organization’s target audiences. 

Á Develop your organization’s main message and brand identity. 

Á Learn simple research techniques, especially focus groups. 

Á Engage staff and board members in the planning process. 

Á Draft a communications plan tailored to your organization’s specific needs and capacity. 

Á Be prepared to implement a communications plan (with potential funds for implementation). 

Á Engage in four hours of individual coaching each month. 
  
The fall seminar series will be offered in Hannibal on August 6, September 3 and October 1. A commitment to 
participate in all three sessions of the series is required. There is a nominal fee of $150 per organization. Organizations 
are encouraged to send two participants. Space is limited to ten organizations to ensure quality of training. 
 
To apply for Strategic Fundraising for Nonprofits, please submit the organization profile information and a letter of 
intent by 5:00 p.m. on Friday, July 11, 2008 by mail to: 1015 Locust Street, Suite 650 St. Louis, MO 63101 or by fax: 
(314) 436-0240. Announcements for the fall seminar series will be made no later than July 18, 2008.  
 
In the Letter of Intent, please address (maximum one-typed page, minimum 10 font): 

Á What are your organization’s current communication efforts? 

Á How do staff and board support communication efforts?  

Á How can increased or more effective communication benefit your program or fundraising goals? 

Á What challenges or obstacles do you face in your communication efforts? 
 

Please include the Board Chair’s signature, along with the Executive Director’s signature on the Letter of Intent.   
 

All inquiries regarding this program should be directed to Kristy Guttmann, at 314-436-9580 or 
kristy@nonprofitservices.org. 
 
The mission of NSC is to strengthen our region's nonprofit organizations and the nonprofit sector as a whole by providing programs, 
services, and resources that inform, promote, and connect nonprofits as they work to improve people's lives. 
 
SUPPORT FOR THIS NSC INITIATIVE WAS GENEROUSLY PROVIDED BY THE MISSOURI FOUNDATION FOR HEALTH. 
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Agency Name:  

Agency Address:  

City, State, Zip:  

Mailing Address:  

City, State, Zip:  

Phone:  Email:  

Fax:  URL:  

Executive Director:  

Staff Contact:  Title:  

Year of 
Incorporation:  Age of Agency:  

Total number of 
paid employees: Full time:  Part time:  

Agencyõs Total 
Annual Budget:    

Current  operating 
Revenue:  

Current operating 
Expenses:  

    
Target population 
served:  

Number served in 
the last fiscal year: 

(ie women, boys, girls, adults, seniors, at risk youth, etc.) 

 

__________________________ 
 

   

Agencyõs Mission:    

 

   

Define Agencyõs Geographic Service Area:   

 

   

Required 
Documents 
Checklist: 

Ç Organization Profile (this document) 

Ç Letter of Intent signed by ED and Board 
Chair 
 

 

 

Submit with a letter of intent to: Kristy Guttmann, 1015 Locust, St. Louis, MO 63101 



  Mary Ann Dersch 
  
 

 

 

 

Maryanne Dersch has spent more than 16 years working in the nonprofit community relations profession and is 

thrilled to be at 501creative, an organization that specializes in strategic communications for nonprofits. At 501, she 

can put all her experience to use facilitating brand development and communications planning. Previous to 

501creative, Maryanne was a consultant for Vector Communications and was the public relations officer for 

University City. 

Maryanne and her husband of 18 years, Jon Schmuke, adopted their three children, Patrick and AJ and Taylor, out of 

foster care. She is president of the PTO at Patrick's school, and recently joined the board of Association of 

Fundraising Professionals. She loves Rams and Tigers football (and throws a great tailgate party) and singing karaoke. 
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